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At Spinny, delivering a seamless customer experience at 
scale depends on how quickly we can respond to real-time 
customer and inventory signals. One of our key challenges 
was connecting dynamic inventory with users who had 
already shown intent, while keeping every interaction 
timely and relevant. With WebEngage, we built an 
automated engagement framework that brings together 
inventory updates, customer preferences, and behavioral 
signals. This has helped us reduce manual intervention, 
improve execution speed, and deliver more relevant, data-
driven customer journeys at scale.


