




























Why This Partnership Worked

CaratLane brought:

Seasonal strategy Offer architecture Design direction

Deep customer understanding

WebEngage enabled:

Real-time personalization Recommendation orchestration Event-driven logic

SKU-based targeting Journey experimentation Fast deployment velocity

Together, the teams converted festive intent into a connected onsite journey across overlay, PDP, cart, and loyalty touchpoints.



The Brand Team Talks

Aditi Thakur

Marketing and Retail Business Lead, 

CaratLane Global

At CaratLane, we’ve always believed that understanding customer intent is key 

to creating a meaningful shopping experience. What WebEngage enabled us to 

do was act on that intent more dynamically, whether by responding to what was 

in a customer’s cart, where they were in their journey, or which reward was most 

relevant to them. It also gave us the freedom to keep experimenting, learn from 

customer behavior, and continuously improve the experience.


