


e Engaging first time user on your website

o Getting your visitors to register
* Product discovery on your site
* Increase newsletter subscriptions

* Increasing social media influence

 Reducing cart abandonment

* Find reasons for cart abandonment

o (Cross-sell and up-sell successfully

o Convert a customer sitting on the fence

* Running an effective CSAT survey

* Re-targeting repeat visitors
o Push your user to complete their profile
o Convert previously abandoned carts
« Urge your user into a purchase

e Generate more product reviews

* Proactive & personalized messaging

 How to bundle your product better
* How to find missing product in your catalog
 How to know if your users like your revamped website

| » Optimizing conversion rate during the checkout process

 How to get users to bookmark your website




—ngaging first time
VISILOrs on your
wepsite

The path of acquiring, converting and retaining visitors starts with
engaging them. There are several effective tactics to convert your
first time visitor into a returning one. We enable you to implement

all of them with ease. We have listed down a few of those for you.



fnow to get your first

(ime visitor to reqgister’/

Incentivize visitors to signup for your product / service and highlight
that incentive through a modal window on your website. Create an
intercept that would be shown only to new visitors showing the

immediate benefit of signing up on your website.

e-commerce lead generation survey REST API



What yvou show What you get
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MNOW TO NEelp users discover

Vour cool products’

Given the limited real-estate on your website, you can only showcase
as many products on your home page or landing pages. Website
overlays allow you to push your coolest product bundles / promotions
to users and aid discovery. Use page URL and custom targeting to

maintain relevance. Use conversion tracking to measure effectiveness.

e-commerce notification deal-of-the-day CRO



What yvou show What you get

Overview
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oW [0 INcrease your

Nnewsletler supscriper
nDase’’

Prompt users to sign up for your newsletter before they choose to
leave in a hurry. Additionally, target these windows at SEQ traffic for
better conversions. The pop-up will contain fields for capturing
details which are pushed directly to a CRM of your choice.

newsletter subscription e-commerce survey webhooks



What yvou show What you get

Subscribers added

MY AWESOME NEWSLETTE

GET ON THE LIST

: , , : Ela G ela@ymail.com
Delivered to your inbox occasionally with news
special offers, discounts & more
Carter carter@doe.com
EE E5N Alce sice@ymaicom
Submit Bob bob@yamil.com
Mary mary@ymail.com
John john@yamil.com



mailto:ela@ymail.com

oW [0 INcrease your

soclal media Influence’”’

The key is to remind a user to join your social community, when she is
already engaged on your website. Embed a social widget inside a

push notification. Pop it to new visitors after some time delay.

social engagement notification social widgets JS API



What yvou show What you get
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Jptimizing conversion
rate during the
CNECKOUL Process

On your website’s cart page, contents of a user’s basket reveal the
importance of that transaction for you. Utilize this information to
devise a strategy to reach out proactively offering help, or to
iIncentivize a deliberated purchase, or catch hold of users exiting

the cart to find out reasons for cart abandonment on your site.



How (O redauce snopping

cart abandonment’

Use tech like ‘Leave Intent Targeting’ for uses who are ‘about to exit’ your
cart page. Such tech monitors a user’s cursor position and pop a coupon
code (pre-configured by you) as soon as the cursor approaches browser’s
close button or the user tries to switch to a different tab. There’s no better

solution to give you an instant uplift in your overall conversion rate!

e-commerce cart abandonment leave-intent notification



What yvou show Wnat vou get

W Prospective abandons (GMV)
$75,410

Abandons converted
to sales (GMV)

$9,230

@ Why leave when
~ L
Wait!  °
10% Off $
When you complete your order in the next.

0 4:5 7
[s]
Conversion rate for
_ . this goal (on GMV)
Wow! | Love It

12.24%

No i don't like discounts




HOwW 1O find out the

reasons for cart
abandonment on your site’’

/0% users abandon their carts; most of them do so anonymously.
Push an on-site survey on your checkout pages for users
abandoning their cart and plug those responses into your product /

marketing workflows for action.

e-commerce cart abandonment survey proactive feedback



What yvou show What you get

Others

Reasons for
Cart Abandonment

€& Oh Snap!
Did we screw up? Please tell us where...

@ Your prices are too high.

@ |gota better deal elsewhere.

® | am saving it for later.

Number of respondents

O Its something else ...

A B C

Submit




HOW [0 Cross-sell/

Jp-sell to users wno
are most likely to buy'/

It a user has made a purchase in the past, and is back on your site,
she is highly likely to be satisfied by her previous buying
experience. Grab the opportunity to earn some loyalty from such

users by offering nice deals to increase the basket value further.

e-commerce up-sell cross-sell notification



Whnat you get

N\ Units sold with bundle

X
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COMPLETE YOUR IPHONE ACCESSORY SET
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iPhone 6 Case Headphones Stand Dock 2K
$65 $134 $272
1K
You save: $46 Price: $435 0
$481
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ADD ALL TO CART



HOwW [0 convert g

customer sitting on the
fence’’

It a user is spending too much time on the cart page without
progressing further, she is most probably in two minds about it.
Reach out to her proactively and offer assistance. The data
collected via these windows can be instantly emailed to support

agents or pushed into your CRM.

e-commerce Survey lead generation webhooks



What yvou show Wnat vou get

A % Name  Contact Converted

Confused?
(%2

We can help you with it

Mary 1-873-002-1092 v/
Luis 1-005-192-2938

Jack 1-373-208-6891

CALL ME

Sam 1-807-936-2963

v
v
Andrew  1-920-379-0034 X
v
X

I Philip 1-023-300-1367




oW [0 run an effectuve

post-purchase CoAl
survey'/

Ask users about their buying experience right at the moment when
they complete their purchase. Not later by an email, when they

have most probably forgotten about you or are too busy to answer.
Pop an on-site survey with a couple of questions about their buying

experience and voila, you've got your insights, fresh and true.

e-commerce CSAT NPS survey



What yvou show What you get
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Re-targeting repedat
VISITOrs

You, most likely, already re-target your users across multiple networks
on the web. Unleash the full potential of this strategy by re-targeting
users on your OWN website! Using identification technigues based
on user’s cookies or their profile data or their browsing history, greet
your visitors with the most relevant marketing message at all entry

points.



fnow [0 nuadge users Iinto

completing and updating
(helr profile data’”’

Be it creating segments or sending personalised emails, there’'s so much
more you can do when you have user profile data that's complete and
up-to-date. Create persistent reminders using on-site push notifications.

Personalize the message and targeting based on user’s data.

re-targeting notification custom targeting personalization



Wnat you show

?

No. of Profile Updated

You got a face?

Upload Pic

Wnat you get
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oW TO convert previously

apanaoned carts into
successful purchase’”

Despite all your attempts, let's assume, you lost a cart. We say, not
yet! This user is going to come back to your site at some point in

future. Nudge such users in the repeat visit, for that |i’'l extra push!

e-commerce re-targeting cart abandonment notification callouts



Wnat you show

Welcome back! In your last visit, you
added these to your cart. Here’s our cool
offer, if you wish to complete your
purchase today!

Women's Sheath Dress

bﬂcr Price: $] 2.50

Complete Purchase Now

Wnat you get

(-1$15,331

(+)$18,226



now [0 create a sense of
Jrgency and drive more
Users towdards the
purchase funnel”

It a user has viewed a product in the recent past, and, has come

back to your site again, its time to close the loop! Grab her attention

by showing the rapidly decreasing inventory of the product to create

that sense of urgency.




What yvou show Whnat you get

700

600

500

400

300

Number of units

200

100

. 10% 20% 30% 40% 50% 60% 70%

Sales (Diamond stone earring)

Yeah, we know! Only
2 units are remaining.

s  ADD TO CART o



oW 0 generate maore

reviews on your site”’

A user who has purchased in the past is likely to act as a good
samaritan in her next visit. A gentle push to rate your product or service
can do wonders to your credibility score. Use NPS and Rating type

guestion types to make data analysis easy. Make sure the experience is
intact!

NPS survey rating question re-targeting



What yvou show Wnat vou get

Hey Donna! New Product Ratings

How is that Bag working
out for you?

e “alle 2 (485




Froactive d
persondalized
messaging

A lot of significant data that rests on the site (with regards to a visitor)
IS ignored. These data points are valuable and can be utilized to

target specific messages at users, in context of their behavior (past

or present).



now [0 bundle your

products better?

A users browsing pattern indicates a lot about her interests. Use the
browsing data (categories browsed, products seen etc) to create
innovative product bundles. Offer some incentive on the bundle to
drive users towards the purchase funnel. Pop these offers at the

right time, depending upon intent.

e-commerce discovery cross-sell deals



What yvou show Wnat vou get

MAKE THIS COLLECTION YOURS

| & B

Skater Dress Carlton London Lino Parros

$65 $134 $272

You save: $46 price: $435

$481

ADD ALL TO CART

‘-

F monthly sales (by volume)

B Collection Dress

B Bag B Shoes



now [0 add missing

products in your
catalog”

If the user has performed more than, say, two unsuccessful
searches and found nothing, your site most probably doesn't
contain the product she is searching for. Ask her by popping a

small survey and work on it for a delightful user experience when

she returns.

e-commerce discovery survey logical branching



Wnat you show

Oops! we didn’t have your phone on our
site? Please name the brand and we'll
let you know when its available.

Moto Razer E98

Previous

Wnat you get

ps 3

\Web=ngage"

Missing Product survey report
User: Welma Joseph
Geo: Owatonna, US
Page Url: site.com/search. html?query=phones
Did you find the product: Yes No

Product Category: Mobile phone

Oops! we didn't have your phone on our site? Please
name the brand and we'll let you know when its

avallable : Razer E98




now 0 kKnow If yvour

Users like your
revamped wepsie’/

Divert a specific set of users, say 10% of total, to your revamped
site which is still in beta. Seek feedback proactively from these
users on design, navigation, content, speed etc, through an on-site

survey. Plug responses into your product team’s workflow.

content re-design survey insights



What yvou show Wnat vou get

Old Us

& |00

We had a makeover! e 8 7

What do you feel about it?
Yeah! it's cool.

Meh! It hardly matters.

O Noooo. Take me back. C I 4 3
7\

[ell us where we goofed up.

Submit




now 1o get users (0

DOOKIMArk your wepsite'’’

Make it easy for your visitors by prompting them to bookmark your
website instead of always finding you via Google. Save heavily on
your SEM expenses! Target users based on traffic source to achieve

this. Use a Ii’l bit of JavaScript to invoke the browser’s bookmark

function.

JS API notification e-commerce SEM targeting



Whnat you show What you get

- ‘ Visits
We know you'd want to come again Bookmark Us!
® Direct Traffic Hourly Day Week Monthly
2679
Before ; After

May 8 May 15




Tnousanas of webDsItes
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